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HA COBPEMEHHOM PbIHKE KUTAA

Bsenenne

CeronHsi MpakTHUKa MeXIyHapOIHOI0 OM3Heca CTAHOBUTCS Bce 00Jiee CI0KHOM 1 He-
OIIHO3HAYHOI, 0COOEHHO B KOHTEKCTE MPOABMKEHNSI MTHOCTPAHHBIX OpEHIOB Ha pa3jind-
HBIX pIHKaX. OmHIM 13 HauOoJiee IMHAMWYHBIX U IIEPCIIEKTUBHBIX CPEI COBPEMEHHBIX
PBIHKOB TOBapOB M YCJIYT SIBJISIETCS phIHOK KuTast, mpuBieKarolii BHUMaHe KOMIIaHU
Bcero mupa. OmHaKO B KOHTEKCTE pa3pabOTKU CTPATETHii ITPOIBIKEHMS TOT'O U MTHOTO
OpeHa 3mech He0OXOIMMO 00paTUTh BHUMAHNUE Ha OMHY M3 €T0 KIIIOYEBBIX OCOOCHHOCTEM —
OpHEHTALIMIO Ha COLIMOKYJIBTYPHYIO Ccrieln(dUKY, KoTopass (popMUPYeT CBOeOOpa3HbIi
AKCHOJIOTMYECKUI TUCKYPC, OPMEHTUPOBAHHBIN Ha BBISIBJICHUE W aHAJIN3 LIEHHOCTEM
1 UX BIMSIHUS Ha O0IIECTBO. DTO OCOOSHHO aKTyaJbHO ISl KUTAalICKOTO phIHKA I10 He-
CKOJIbKUM TTpuurHaM. Bo-niepBbix, Kurtait — 310 cTpaHa ApeBHE KyIbTyphl, YHUKAJIbHBIE
TpPagULIM KOTOPOI MOTYT OBITH ITOHSITHI TOJIBKO ITPY IeTAIbBHOM M3YYEeHUH, X I'paMOTHast
WHTEPIPETALNS SIBJIIETCS KIIFOUOM K YCIICIITHOMY B3aMMOICHCTBUIO C TIOTPEOUTEIISIMUI
1 (opMUPOBAHMIO BEIOOPA B MOJIL3Y MHOCTPAHHBIX OpeHIoB. Bo-BTOpHIX, KUTaCKMit
PBIHOK OTJIMYAETCS OT 3aIlagHbBIX PHIHKOB B PsIfie aCIIEKTOB, TAKMX KaK, HAIIpUMep, SI3bIK
U TIpaBOBBIE OCOOEHHOCTHU. B-TpeThbuX, B CBSI3M C pOCTOM 3KOHOMMKU U YBEINICHIEM
YPOBHS KM3HU HacesjaeHus B Kutae kutalickue moTpeOuTe M CTAaHOBSTCS Bce OoJiee
OCO3HAHHBIMU U TpeboBaTeIbHbIMI. OHU 00palllaloT BHUMAHKE He TOJIBKO Ha KAYECTBO
MIPOMYKIIMY, HO ¥ HA T¢ LIEHHOCTH, KOTOPbIEe OpeH I peAcTaBisieT. IloaToMy moHnMMaHmne
aKCHOJIOTMYECKUX aCIIEKTOB UTPaeT He TOJIbKO BaXKHYIO pOJib B (DOPMUPOBAHMM UMUTKA
OpeHpa U TIpuBJIeYeHNM KIMEeHTOB B KuTae, HO M B KOHTEKCTE ITPOIBIDKEHUSI CAMOTO
OpeHIa Ha KUTaliCKOM PBIHKE, Te B ycrexe OM3Heca KIIIOUEeBYIO POJIb UTPAIOT IIOHMMAaHUE
U YBAXKCHUE KYJIbTYPHBIX LIECHHOCTEM U TPAALINIA.

B neprion MHHOBALIMOHHBIX TpaHC(OPMAaLIMii, BKIIIOUAIOIINX B ce0sT MPOLIECCHI
¢ poBU3aALMY, BUPTyaIM3allil, Pa3BUTUS NCKYCCTBEHHOTO MHTeIUIeKTa, B Kurae
MO-IIpeXXHEMY Ha0JII01aeTCsl COXpaHeHUE TEHIEHIIMI, CBSI3aHHBIX C MHTerpalueil cu-
CTEeMbI TPAAULIMOHHBIX KYJIBTYPHBIX IIECHHOCTEM BO MHOTHE COBPEMEHHBIE TTPOLIECCHI.
KynprypHas amanTtaums OpeHaa, HaIlpuMep, He MOXKEeT HUBEIMPOBATh TPAAUILIMOHHYIO
CHCTEMY KyJIbTYPHBIX LIeHHOCTelt KuTasi, KoTopasi TpedyeT 0co00ro moHMMaHUs 1 3a-
YacTylo MOPOXAAET psia MpobsieM, 00ycaoBIMBas HEOOXOAMMOCTb BHEAPEHUS aKCUO-
JIOTUIECKOTO (LIEHHOCTHOTO) TTOAX0/Ia B YIIpaBIeHYECKIE IPAKTUKU, BEIb B OTIINUYNC
OT 3aIlaJHOM MOIEIN, BOCTOUYHAS IIOAYMHEHA He CTOJIBKO PHIHOYHOM JIOTUKE,, CKOJIBKO
HaIlpaBJieHa Ha TApMOHWYHOE COYeTaHWE COLIMAIBLHON U KOMMEPUYECKON MUCCHIA.
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Kwuraii, kak BTopas 1o BeJIMYMHE S9KOHOMUKA MMpa, BIICUATIISIET HE TOJBKO CBOEH
MOTPEOUTENBCKON MOIIBIO, HO U XKECTKOM KOHKYpPEHIIMel Ha pbIHKE, OTpakarolei
0COOEHHOCTU BOCTOYHOA3MATCKOU MoAean pa3BUTUsI. TOAbKO Te OpeHIbl, KOTOPhIE
CMOTYT aJalTUPOBATHCSI K €€ COLMOKYJIbTYPHBIM OCOOEHHOCTSIM, OYIYT CIIOCOOHBI
MpUBJIeYb BHUMAHUE KUTAHCKUX TTOTpeOUTENelt U TOOUTHCS yerexa.

Bonee Toro, 3HaUMMOCTb U aKTyaJIbHOCTh MCCJIEIOBAHUS aKCUOJIOTUIECKOTO IHC-
Kypca B Kutae moaTrBepxnaercst TeM (pakToM, YTO KUTAUCKUM PHIHOK SIBJISIETCS] YHU-
KaJIbHBIM ITPOCTPAHCTBOM C IJIyOOKO YKOPEHEHHBIMU TPaAUILIMSIMU U LIEHHOCTSIMU.
I[ToHnMaHue 1 BHEAPEHHE aKCMOJIOTUUECKOTO OUCKYypCa B CTPATETUH IIPOIBUKCHUS
IIOMOTYT MHOCTPAaHHBIM OpeHIaM IIPeoa0JIeBaTh KyJIbTYpHbIC Oapbephbl, COOTBETCTBO-
BaTh KyJIbTYPHBIM OXKUIAHUSIM 1 IPEAMOYTEHUSIM KUTaCKUX OTpeduTeeii. bpeHasl,
cIocoOHbIe 3G PEKTUBHO MHTEIPUPOBATh AKCHOJIOTMUECKUI IUCKYPC B CBOM CTpaTeTUH
MIPOABIKEHMST HAa OOHOM M3 KPYITHEHIIIMX M HanOoJiee TMHAMUYHBIX PIHKOB MUPA,
CMOTYT IOJYYUTD IIPEUMYILECTBO B OOPHOE 32 PHIHOYHbIE JTOJIHU.

BesycnoBHO, pa3BuTHE PRIHOYHOI SKOHOMMKHY OKa3aj10 BJIMSIHIE Ha CO3HAHUE JTIONEH,
OTTECHUB IyXOBHBIE IIEHHOCTU Ha 3aHMH IIJIaH 1 II0CTaBUB MaTeprajIbHbIC Ha IIEPBHI,
YyTO HaOJII0aeTCsl He TOJbKO Ha 3amajne, Ho u B Kutae (Yaqun Yi, 2020). Bmecte ¢ Tem
IMOBEPXHOCTHBIN COLIMOKYJIBTYPHBII aHAIN3 PhIHKA, IIOTPEOHOCTE! U MPeanouTeHUA
KUTaCKUX ITOTPeOUTEIIel OKa3bIBAETCSI HENOCTATOUHBIM JIJISI 00eCIIeueHNs YCIIEIITHOTO
MPOABMXKEHMST TOBapa WJIM MpPeIoCTaBlIeHUsT KaueCTBEHHOM ycayru. Bo BpemeHa Tak
Ha3bIBaeMOI «KYJIBTypbl OTMEHBI» KOJIMYECTBO BBI30BOB M PUCKOB, CTOSIIINX Tepel
KOMITAaHUSIMU, OCOOEHHO BeJIMKO. B JTaHHOM KOHTEKCTE MHTETpalus aKCUOJIOTMUECKOTO
MoaxoAa B KOPIOPATUBHYIO 3TUKY BeIEHUS MEXIYHapOIHOTo OM3Heca MPeaCTaBIIsSIeET
0001 0coby1o cTpaTernyeckyto napagurmy. C yueToM CTpeMUTEIbHOIO 3 KOHOMUYE -
CKOro pocTa peiHOK KuTast ctaja omHUM M3 HanboJiee IpUBIeKaTeIbHBIX 1711 MUPOBBIX
OpeHI0oB, a ero CpeaHMIt Kjlacc Mpuodpes BakHOe 3HAaUeHUE KaK KIIroueBas 1iejieBast
aynutopus (Zhiwei Chen, 2022).

B naHHOM HccClienoBaHUM aHAIU3UPYETCS MPOIECC MHTETPallii aKCUOJIOTMIECKUX
MPaKTUK B CTpaTeT U MPOABIKEHUSI MTHOCTPaHHBIX OPEHIOB HAa KUTaliCKOM PHIHKE Ha-
yuHag ¢ 2019 r. 1 no HacTosiee BpeMsl. B 4acTHOCTU, B CTaTbe OCBEIIAETCS MPOLIECC
B3aMMOJIEIICTBUS MEXITy MTHOCTpaHHBIM OpeHnoM Burberry u kutaiicKkumu rnmotpeoure-
JISIMU, OTTMCBIBAIOTCS CTpaTeruy TaHHOM KOMITAaHUM B OTHOLLIEHWM KUTaCKOU ayaIuTo-
PUM, YTO TTO3BOJISICT Ha KOHKPETHOM IIPUMEPE PACCMOTPETH 0COOEHHOCTH BOCIIPUSITHS
3apy0eXXHOro OpeHa, a TAKXKe ONMCAaTh CTPATeTUH TSl ITPEONOJISHUSI CYIIIECTBYIOIINX
COLIMOKYJIBTYPHBIX OapbepoB. BbIOOp TaHHBIX XPOHOJOTMYECKUX PAMOK OOYCIOBJIEH
psmoM (paKTOpoB: TOCIIEAHNE MISATh JIeT Omu3Hec-cpeaa Kuras nperepriena 3HAaUUTEIbHBIC
M3MEHEHUsI, OTpaXamwIlie COBpeMEHHbBIE BbI3OBBI, CBSI3aHHBIE C TpaHC(hOpMalnei
5KOHOMMYECKOU, COLIMOKYIBTYPHOU U MOJUTUYECKON 0OCTAaHOBKM; pa3BUTUE HOBBIX
TEXHOJIOTUI, U3MEHEHNE IMOTPEONTEIbCKUX IIPEATIOYTCHU, BHEAPEHe MHHOBAIIIOH-
HBIX IPaKTHK B OM3HEC-cTpaTernu rmponsornio rmocie 2019 r., korna Kurait u Bech Mup
croikHyauch ¢ nanaemueit COVID-19. BenenctBue 3Toro, BbIOOP TaHHBIX XPOHOJIO-
TMYECKUX paMOK OOYCIIOBJIEH CTpeMJICHUEM aBTOPOB OXBAaTUTh BPEMEHHOI MHTEpBall,
HaunOoJiee perpe3eHTaTUBHBIN [UIS 1IeJIeil UCCIIeIOBaHMSI, YTO IIO3BOJIUT YYECTh COBpe-
MEHHYIO TUHAMUKY U KJII0oUeBbIe (haKTOPbI B MHTETrpallMi aKCUOJOTMYECKUX MPaKTUK
B CTpaTEruH MPOABIDKEHMSI THOCTPAHHBIX OPEHI0B Ha KUTAlICKOM PBhIHKE.

MeTomoJ10rusl HCcCJIeI0BAHUSA

HccnenoBaHne COLMOKYJIBTYPHBIX (PeHOMEHOB, TAKMX KaK BOCIIPUATHE OpeHaa
ayIUTOpUEii, CBI3aHO C aHAJIM30M Ipoliecca MOTpedeHusI, B X0Ie KOTOPOro Io-
KyIaTtejib IpUaaeT CYyObeKTUBHbBINM CMBICI MPOLIECCY BbIOOpA TOBAapa U OPUEHTUPYET
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CBOE TOBEIECHUE B COOTBETCTBUU C MHTEPIIPETALICil M BOCIPUITUEM KYyJIBTYPHOTO
KOHTeKCTa. JIpyruMu ciaoBaMu, KyiabTypa (BKJIH04ast IEHHOCTH U LIEHHOCTHBIC OpUEH-
TallM) CIYKUT (PyHIaMEHTAJTbHOW OCHOBOM TSI OOBSICHEHUS BCEX B3aMMOIECHCTBHI
MEXITy UHIUBUIOM M OKpyXaroleit ero cpenoit (Penmunr, 2017; Poynu, 2020). ITox
AaKCHOJIOTUYECKMM IUCKYPCOM MBI [IOHUMAEM IIPOLIECC B3aMMOIACHCTBUSI MEXIY I10-
TpeOuTeIeM 1 KOMITAHUEH, B XOJIe KOTOPOTO ITOC/IEIHSIS ITOACTpanBaeTCs oI LIECHHOCTU
1 LIEHHOCTHBIE OPMEHTAIIMY ITOKYIIaTe s ITyTeM aHaIu3a TOTO, YTO CIMTASTCSI BaXKHBIM
B JAaHHOM KOHKPETHOM 00111ecTBe. TpagulIMOHHBIE IECHHOCTH — 3TO (PyHIaMEHTaIbHBIC
KyJIBTYpPHBIE KOMIUIEKCHI M 00pas3iibl ITOoBeAeHU. TaK, TpaIulIMOHHbBIEe KYJIbTypHBIE
eHHoct KuTtas mpeIcTaBIIsiioT co00i OTHOCUTEIHHO YCTOMYMBYIO CUCTEMY TYXOBHBIX
KOHIICTILINI, BBIpaOOTaHHBIX KUTAMCKMM 3THOCOM Ha ITPOTSKEHUM MHOTHX BEKOB, TIpe-
UMYILECTBEHHO MO BIMSHUEM KOH(YIMaHCTBa (YBaXKeHUE K CTApIINM, TIOAYMHEHNE
00IIIECTBEHHBIM HOPMaM, IIPUOPUTET CEMEMHBIX IIEHHOCTE! 1 T. I1.).

Hanee njs1 6osiee 1eTaJlbHOTO TOHUMAHUS 9TUX B3aUMOJIECTBUI aBTOPBI COCPENO-
TaYMBaIOT CBOE MCCIIENOBATEIbCKOE BHUMAaHUE Ha KOMILJIEKCHOI METOMOJOIUY, YTO
TakKe OMOCPEeIOBaHO CTPEMIIEHHEM K OoJiee TITyOOKOMY M BCECTOPOHHEMY U3YUECHUIO
IIPOLIECCOB MHTErPAIM aKCHUOJIOTUUECKMX IIPAKTUK B CTPATETUH IIPOIBUKEHUSI MHO-
CTpPaHHBIX OpEHIOB Ha KUTAlICKOM pbIHKe. CUMUTAeTCs, YTO KYJIBTYPHBIE XapaKTePUCTUKHA
CYIIIECTBEHHO BJIMSIIOT Ha BBICTparBaHUE OTHOIIIEHNUM ¢ KiiueHTaMu B Kutae, a Takke
Ha pe3yJIbTaThl AeITEILHOCTU camoil KoMnaHuu (JIsto, 2016).

Tax, cOIMOKYJIBTYPHBIH TTOAXOA PACKPHIBAET KOHTEKCT, aHAJIM3UPYSI COLIMAIbHBIC
U KyJIbTYpHBIE (haKTOPHI, BIMSIIONINE Ha B3aUMOJICUCTBIE OPEHIOB C KUTACKNM PHIH-
KOoM. Monens XapTMaHa IpegocTaBisieT (PopMaaIn30BaHHBINM IMOIX0I K U3MEPEHUIO
1 KJIaccupuKauny UeHHOCTEM, CTPYKTYPUPYS W aHAJIM3UPYsI X POJIb B CTPaTETUSIX
OpeHaoB. MeTton Kelic-cTaau odecrieurBaeT IJyoOKUiA aHaIu3 KOHKPETHOM CUTyalluu,
BBISIBJISISI KaK YCITCIIHBIE, TaK U HeyIauyHble MpakKThuKu. OMpoc KUTANCKUX TTOTPeOu-
TeJIell MOIOJHSIET UCCAeA0BaHNE, TIPEIOCTABISISI MHEHMS O KIIIOUEBBIX LIEHHOCTSIX
1 BOCIIPUSTUY UMW MHOCTPAHHBIX OPEHIOB, TaK KaK HET 0oJjiee HalIeXXHOIo crocoba
MMOHATH MPEANOUYTESHNSI TTOKYIIaTeIeil, YeM 3aJaTh UM IIPSIMOi1 BOIIPOC 00 OTHOIIEHUM
K orpeaesieHHOMY OpeHay Ui npoaykty (Sin et al., 1999). Takke B ucciaegoBaHUU
MIPUBOASATCS pe3yibTaThl KOHTEHT-aHaJM3a KuTainckux coicereir (Weibo) m menna-
miatgopm (Sohu, QQ) Kak cnmocod oTciaexxuBaHus 3(EPOEKTUBHOCTU TPOIABUXKEHUS
OpeHJa 1 B3aUMOJIEMCTBUS €r0 C 1LIeJIEBOI ayaIuTOpHreii, YTO MOKa3aTeIbHO B KOHTEK-
CTe BIMSHMSI MeIua Ha MPUHSITHAE PelIcHUS IMOTPeOUTENIsSI O TOM MM MHOM ITOKYIIKE
(Wangshuai Wai et al., 2021; W. Tsai et al., 2017).

CrneumanucT B 001acTh akcuojioruu Pobept XapTMaH MpU3HAET «lI€HHOCTb» UC-
XOJHBIM TMOJIOXEHUEM akcuoiornyeckoit teopuu (Hartman, 2021). B 1960-x rr. oH
BBOIUT Moaeiab «The Hartman Value Profile» (cokp. HVP), cyTh KoTopoii 3akito-
YaeTcs B TpeX LIEHHOCTHBIX U3MEPEeHUSIX: BHYTPEHHEM, O0YCIOBIEHHOM BHEITHUMU
obcTogTebcTBAMU U cucTeMHOM. B 1990-x rr. moaenbs XapTMaHa moJjiydaeT pa3BUTUE
B paboTtax mpodeccopa AernapTaMeHTa COLMaIbHbIX HayK U OM3Heca YHMUBepCcUTeTa
Pockunne (danust) SAna Marrcona. MccnenoBatens nodasnsiet K moaean HVP tpu Ho-
BbIe KaTeropun: smounoHanbHoe (E), mpakTuueckoe (P) n mormueckoe (L) namepenust
(De Ruyter, Wetzels, Lemmink, Mattson, 1997). I[Toa aMounoHalbHBIM U3MEPEHUEM
MOJpa3yMeBaIOTCsI IMYHbBIE YYBCTBA X SMOLIMY IOTPEOUTEISI B OTHOIIEHUH TOBapa WK
yCIIyTH (BKJIFOYAst CIIOCOOBI MX IMPOABYKEHMS U IIPEIOCTABIICHUS); IPAKTUIECKOE 13-
MepeHue — IMPUKIanTHble U (PYHKIIMOHAIbHBIE XapaKTePUCTUKY ToBapa WIM YCIyTH;
JIOTUYECKOE M3MepeHne — KOHILIEHTpALMs Ha palMOHAJBHBIX aclleKTaX ToBapa WIn
ycayru. CornacHo odoHoBieHHOM moaen HVP, ocHoBomomararomeii kareropueii siB-
JIIeTCSl SMOLIMOHAIBHOE U3MEPEHME.



56 B. C. Mopo3sosga, I'. /1. Cepmsaruu

JlomoIHUTENIbHO, B paMKax MCCIeI0BaHNS IIPUMEHEH METO, OIIpPoca, B KOTOPOM
ObUIM 3aeCTBOBAHBI 54 KUTACKKMX PECITOHJEHTA B Bo3pacTe oT 18 no 60 ser, cpenn
KOTOPBIX KaK yJallluecs, Tak U yxe padoTallye peCloHAeHTbI. DTOT METO1 O3B0
OLICHUTH CTETICHb 3HAYMMOCTH BHEIPEHUS aKCHUOJOTMIECKUX MPAKTUK B CTPATETUIO
MPOABMKEHUSI MTHOCTPaHHOTO OpeH/1a Ha pblHKe KuTasi ¢ TOUKU 3peHMsT KOHEUHBIX I10-
TpebuTeneit. B3auMmonaeiicTeue ¢ KUTaliCKO# ayquTopueii MoCpeaCcTBOM OIpoca JOMOJTHUIO
aHaJu3 Kelic-ctagu, o0oraTuB UCCIeJOoBaHNUE NEPCIIeKTUBONM U OLIEHKOMW CO CTOPOHBI
HETOCPEICTBEHHbBIX YYaCTHUKOB pbIHKA. OTIEIbHO OTMETUM, UTO OIIPOC ObLI ITPOBEACH
Ha ayTeHTUYHOM KHUTaiickoi tuiatopme wenjuan.com (1745 M — eswnbysroans ean), 4to
00JIagaeT psAIOM IPEUMYIIECTB, KaK, HallpuMep, TOCTYITHOCTD ISl KUTACKOM ayau-
TOPUU U BO3MOXKHOCTb alafTallii BOIIPOCOB MOJI €€ COLIMOKYIbTYPHbIE OCOOEHHOCTH.

Takum o6pazom, IpUMeHEeHE KOMIUIEKCHO METOA0JIOTMU HA OCHOBE COLIMOKYJIb-
TYpPHOTO TIOX0/Ia C IPMMEHEHUEM MEeTOoIa KeC-CTaan, KOHTEHT-aHaIn3a KUTaiCKIX
Melra ¥ TeXHOJOTUM OIpoca 00eCevynsIo IMOJHOIIEHHOE TOHUMaHue 0COOEHHOCTEM
BJIMSIHUSI AaKCUOJIOTUYECKUX TTPAKTUK HA CTPATErMU MPOABVKEHUS 3apyOeKHbIX OpeH-
JIOB Ha KUTAliCKOM phIHKe. OTIeIbHO OTMETUM, YTO KOMIIETEHIIMM aBTOPOB B 00J1aCTU
CBOOOIHOTIO BIaIcHUSI KUTAMCKUM W aHTJIMIUCKUM SI3bIKaMUW 000TaTUIN UCCIIeIOBaHUE
ayTeHTUYHbIMU MaTepUuaiaMU, 4YTO XapaKTepU3yeT ero Kak JTOCTOBEPHOE U PeIeBaHTHOE.

Pe3yabTaThl

AKCHOJIOTHYCCKUI AUCKYPC B OM3HECE BKIIIOYAET B ce0sI aHaIM3 MOTPEOHOCTEH
U LIEHHOCTEM MOTpeOUTeNs1, OPUEHTUPOBAHHBIN Ha KOHCTPYHMPOBAaHUE COLMATbHBIX
3HaUYEeHMI Yepe3 MPOoLIeCC MHTEPIPETALINY, B KOHEYHOM MTOIe BIIUSIOIINI Ha KOM-
MyHUKauuo u smnatnio (Sadovnikova, 2018). Ha mepBoM aTarne nccienoBaHus ObIIa
MpoBeJeHa aHaJuTU4YecKas paboTa Mo omnpeaeaeHuI0 NHOCTPaAaHHOro OpeHaa, ocy-
LIECTBJSIONIEr0 aKTUBHYI0O KOMMEpYECKYIo edTeabHoCTh B Kutae u obnanaoliero
3HAUYUTEILHBIM OIIBITOM B3aMMOACHCTBUS C KUTAMCKAM PBIHKOM. B KauecTBe Takoro
00BeKTa ccaeaoBaHus Oblia BeIOpaHa koMmnanust Burberry, mpeacrasisioniast coooit
OpuTaHCKMII OpeH I, CIIeINAIM3UPYIOLINICS Ha TIPOU3BOACTBE MPEIMETOB POCKOIIN
KJIacca «JIoKC». 17151 KuTaiicKux moTpeOuTesneil Topap JOPOroCTOSIIero OpeHma ooiagaet
HE TOJIbKO MPaKTUUYECKMUMU XapaKTepUCTUKaMU, TAKMMU KaK XOpollee Ka4eCTBO TN
MIpUBJIeKaTeIbHBIN TU3aliH, HO U CKPBITBIMU CBOMCTBAMU, HAIIPUMEP BO3MOXKXHOCTBIO
MIPUHOCUTD «JIULIO» CBOEMY 00J1aIaTelII0, C YeM COIIaCHbI 75% OmNpOoIIeHHBIX KUTACKUX
notpeduteneit (Mopo3sona, 2021). Be16op ObLI Tak:kKe 00yCIOBIEH KOPITOPATUBHLIMU
LIEHHOCTSIMM OpeHIa, CXOXKUMU T10 CBOMM XapaKTepHCTUKAM C KOHILIEIIeil KuTali-
CKOM Kareropuu «putyana» (L — .au), Korma npeaBocxuieHue OyayLuX KeTaHuii
KJIMEeHTOB MOAYEePKMBAET BaXKHOCTh PUTYaJIOB 1 BEXKJIMBOCTHU BO B3aUMOOTHOIIICHUSIX,
YTO 3a(PMKCHPOBAHO JIO3YHIOM «KJIMEHT — OIWH U3 INIABHBIX IIPUOPUTETOB», a LIEJb —
«BIOXHOBEHNE KJIWEHTOB, MOHUMAaHME UX MOTPEOHOCTE U IPEeIBOCXUILIECHUE NX
OyIyLIMX XKeJaHU»!,

bpuranckas komnaHus Burberry, Haxoasich Ha KUTaliCKOM PbIHKeE yxKe 6oJiee 23 JeT,
3aHUMAaeT JUINPYIOIINE ITO3UINU U BlaAeeT pa3BeTBICHHON CeThIO (hJlarMaHCKUX
1 (hpaHYAI3MHTOBBIX Mara3nHoB. KpoMe Toro, oHa akTUBHO y4acCTBYET B 3JIEKTPOHHOMI
TOPIOBJIE Y NMPOABIKEHNM OpeHIa Ha KUTalicKuX MHTepHeT-11atdgopmax Weibo (fi{H —
621i160) 1 WeChat (115 — esiicunb), TeM caMbIM YKPEIUISsl MTAPTHEPCKME OTHOLIEHNUS
C KUTAaCKUMM CeJIeOPUTU. DTU CTpaTernueckKue IeCTBUS MO3BOJISIOT ClieJaTh BHIBOI
o ToM, uTo Burberry siBisieTcst OpeHI0M, (hOKYCHPOBAaHHBIM Ha YIOBJIETBOPEHUE ITOTPE-
outenbckux npeanouyreHuii B Kurtae. Pe3yabraToM BbILIEONMCAHHOTO MOAXOAA CTajla

! Business Model // Burberry Plc. URL: https://www.burberryplc.com/en/company/business-model.html
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BeIpyuka Burberry 3a 2022 1. BATP, KoTOpas 3HaYNTETBHO TTPEBBIIIACT IPYTie peTHOHBI
(45,8% — ATP; 29,2% — Epomna, bvxunii Boctok, Muous, Adpuka; 25% — CIIIA).

Tem He MeHee BbIOOP JaHHOTO OpeHIa 0OOCHOBAH TakKXe UM TeM, UTO B XOJE €ro
B3auMoeiicTBUs ¢ KnTaem mMesm MecTo 1 3HaYUTeIbHbIC Heyaaun. Tak, HOBOTOTHSS
pexstamHas kKamnanus 2019 r. nox HazBanueM «C mogHbiM Hosbim Tomom!» (&
8! — M00oH cunbcu!) TOABEPIIACH OOLIECTBEHHOM KPUTHKE U3-3a €€ KOHTEHTA, B 4aCT-
HOCTH — (poTorpadum KUTAMCKON CeMbU, TIe KaXKIbIii ObUT ONET B IUMUTUPOBAHHBIC
KOMIIJICKTBI OACKABI U aKceccyapoB OpuTaHCcKoro opeHaa (puc. 1).

| R e el

il = s e ey

Puc. 1. HoBoronuss pexkiamuas kamnanusi Burberry B Kurae 2019 r.

Hcmounux: Why Burberry’s Chinese New year campaign doesn’t hit the spot // The Drum. 08.01.2019.
URL: https://www.thedrum.com/opinion/2019/01/08/why-burberry-s-chinese-new-year-campaign-
doesn-t-quite-hit-the-spot.

Ha niepBblii B3rJ1s1i1, OYEBUIHO TIPOCIEXKUBAECTCS OTPAKEHUE KUTACKOM Tpaau-
LIMOHHOM LIEHHOCTH O «BOccoenHeHnH ceMbu» (15 — myanovysroil) B mpa3nHuku.
OOpaTuM Takke BHUMaHKME Ha (aKT IMIPUCYTCTBUSI M3BECTHBIX KUTAMCKHMX aKTPUC
Uxao Boaii u Uxxoy JlyHbIOM, SIBASIOIIUXCS OQUIMAIBHBIMU JTULIAMU peKJIaMHOM
KaMIIaHUM, YTO JeaeT ee HauboJjiee BHIMTPBIIIHON C TOYKU 3peHUS MapKeTUHIOBOM
CTpaTeruy Ha KUTACKOM phIHKe. MOXKXHO ObLIO OBI cAeIaTh BEIBOI O KOPPEKTHOCTH
CTpaTeruy MPOIBMKEHUSI OpeHIa, OMHAKO KUTACKIEe MOTPEOUTENI CMOTJIM YBUAETh
CYILIECTBEHHBIN HENOCTaTOK B TaHHOU pekiaaMHOI KamnaHuu. OCHOBHas MpoodaeMa
CBsI3aHa C BOCIIPUSTHEM IIpa3nHUKa B KUTaiickoM oOlecTBe. Tak, JIniia yuacCTHUKOB
pPeKJIIaMHOM KaMITaHMW BHITJISIACINA HEIomo0alolle IpyCTHBIMU, YTO IIPOTUBOPEUUT
TPAOULIMOHHOM CUCTeMe LIEHHOCTe KNTaliCKoM KyabTyphl. COrjlacHO TpaIuIIMOHHOM
cucTteme LieHHocTel KuTasi, «cuacTbe» — LieHTpaibHasl IEHHOCTb KUTaMlIIeB, 0COOEHHO
BO BpeMs Tpa3gHuKa HoBoro roga mo nmynHomy kaneHaapio (Criemraes, 2017).

OO6paTMcs K comaabHoMi ceTit Weibo utst aHanm3a peakinii moamicunkon Burberry
Ha paccMaTpuBaeMblIii Kelic. [1oab30BaTeln KOMMEHTHPYIOT: «£1 TOT 4eJIoBEeK, KOTOPIii
Berpevaet Hosbit [ox ¢ xMypbIM tnniom?» (32 2R JE T8 i 35 A 552 — 60 ww xy»i
YOYMIU KYASHb 20 CUHBHAHD 03 HcaHb Ma ?) 2. YTo KacaeTcsl CTAaTUCTUKU: TTOCT PEKJIAMHOM

I Revenue share of Burberry in 2022, by region // Statista. URL: https://www.statista.com/
statistics/980919/revenue-of-burberry-plc-by-regional-market,/.

2 Shechi pinpai zhongguo xinnian guanggao beipi xiang guipian waimei bu liaojie zhongguo wenhua
2019 [HoBoromHsis pekjiaMa JIIOKCOBOTO OpeH/Ia MoiBepriiach KpUTHUKE B KauecTBe (huibMa yxkacoB. THO-
crpaHHble CMU: HemoHMMaHue KuTalickoi KyabTypbl| / Canhao Xiaoxi. URL: https://baijiahao.baidu.
com/s?id=1622322652000718758&wfr=spider&for=pc. (Ha kutaiickom sI3bIKe.)
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kammannu «C MogHeIM HoBeiM ["'ogoM!» ObIT pocMoTpeH 6oee 500 Thicsada pa3, 6onee
7400 kuTaiickux mojb3oBareneil cetu MHTEPHET OCTaBWIM KOMMEHTApPUU K HEMY'.
Axunu xomnanuu BURBERRY GROUP PLC Ha JloHmoHckoli (hoHI0BOM OUpKe
CHUBWINCH Ha 5% crycTs AeHb nociie nHuuneHTal. Onupasch Ha «The Hartman Value
Profile» n yauteIBast, yTo aMonoHagbHoe n3MepeHue (E) mpeBwilie mpakKTHIecKoro
(P), noTpebutenb He IPUOOPETET TOBAP, €CJIU KaKOM-T1M00 acrekT He COOTBETCTBYET
ero LeHHOCTSIM. MHBIMU CJIOBaMM, TIepeX0]] ITOTPEOUTEIIST Ha MPaKTUIECKYIO CTYIICHb
(P) B xone nmpoaBMKeHUsT MPOAYKTAa HEBO3MOXKEH, €CJIM SMoLMoHaabHas cTyrneHb (E)
OCTaeTCsl HEYIOBJIETBOPEHHOM, UTO 1 IIPOM30IILIO B pACCMOTPEHHOM Kelice.
O06paTuMcs K aHaIU3y YCITETHbIX KeMCOB JaHHOro OpeHa, B KoTopbix Burberry ynanoch
BBICTPOUTH CTPATETMIO IIPOABVKEHUS, UCTIOJNB3YSI METOII YAOBJIETBOPEHMS SMOLIOHAITb-
Horo u3aMmepeHus (E) u nepexona ero K nmpakruyeckomy usmepeHuio (P). BeiopanHbrit
Kelc TakKe CBSI3aH C HOBOTOJHEN KaMMaHuel, UTo 00YCJIOBIEHO CTPEMJIEHUEM K HaU-
OoJiee 00BEKTUBHOMY aHAIM3Y aKCHOJIOTHMYECKOTO IMCKYpCca B paMKaX OMHOM TEMAaTUKH.
B 2021 r. Burberry npenctaBuyl OOHOBJIEHHBIN B3MJISI HA HOBOTOIHIOK KaMITaHUIO.
[TpuHUMas Bo BHMMaHUE OIIMOKM, nomyiieHHbIe B 2019 1., OpuTaHcKasi KOMITaHMS caesana
aKIICHT He Ha OJICXKIIe 1 aKceccyapax, a Ha KOHTEHTE KaMITaHMH, OTPaXKArOIIeM KYJIBTYPHBIE
LIeHHOCTH. Burberry BBIITyCTIII IIECTUMUHYTHBIN BUICOPOJIUK O TIEPEXKMBAaHUSIX KUTANIICB,
0 BaXKHOCTH CAMOCOBEPIIIEHCTBOBAHMS Y HEM30E€KHOCTY U3MEHEHMIA B ITPEIIBEpUHN IIaB-
HOTO ITpa3IHMKa CTpaHbIZ. BumeoMaTepuan nmonydni HazsaHue «BecHa HauMHaeTcs ¢ TeOs»
CHT /R — cunbuyns 10 Hu), TIIABHYIO POJIb B KOTOPOM TIOJIy4MJIa M3BECTHAS KUTAlCKas
aktpuca Yxoy JdyHbroil. CornacHO KUTaliCKOMY MHTepHET-TopTaity Sohu, mTaHHBIA KO-
POTKOMETPAXKHBIN (PHITBM «HE3aMETHO ITPOOYXKIAET BECHY B CEPLIAX KUTANIIEB, BhI3bIBAS
TIPY 3TOM YyBCTBA CYaCThsI»>. KuTaiicKue rmojib30BaTesin, B CBOIO 0Yepelb, OTMEYAIOT, YTO
HECMOTPsI Ha KOPOTKYIO ITPOIOJIKUTEIEHOCTh BUIEOPOJIMKA, OH «TI0JTHO OXBAaTHIBAET BAXKHbBIE
BOIIPOCHI O KU3HI», & «MICKPEHHKE U KPACUBBIE KaIpPhI 3aCTABIISTIOT CEPIILIE TPETIETATH»,
Hcxons n3 aHanm3a BEILIE, MOXKHO CIIeJIaTh BBIBOA, YTo Burberry ynanoch ycrenrHo
nepenatb 3HaueHUe BecHbI Kak cMMBOJIa Hauajla HOBOTO, YTO TaKXe TECHO CBSI3aHO
¢ KUTalckoi Tpaguuneii. B cpaBHenny ¢ HoBoromHen Kammanueii 2019 r., meHHoCTH
MHTETrPUPOBAHBI KOPPEKTHO: BMECTO (poTorpacdni YWieHOB CEMbH, Ha KOTOPBIX «HET
JIALIA» , OBIJI ITPeIJIoKeH (UIIBM, B KOTOPOM TPAHCIUPYIOTCS PagoCTh, CUACThe, CTPEMIIE-
HUE K COBEPILEHCTBY U IMPUOJIKeHME 01aronojyursi — 0a30Bble IIEHHOCTH KUTAMIIEB.
Hanee, niasa goctyma K KMTalCKO ayauMTOPUM ObLT MPOBEAECH OMpPOC Ha ayTeH-
TUYHOM KuUTaiickoii ruatgopme wenjuan.com (175 M — esnbuzroans éarn), KoTopas
CUNUTAETCSI COBPEMEHHBIM MHCTPYMEHTOM ISl CO3AaHMsI U TIPOBEIECHUS TAKOTO TUTIA
ucciaenoBanus. beio omnpoieHo 54 pecroHAeHTa, BO3pacTHas KaTeropusi KOTOPBIX
pacnpeneniach cieayrimnm odpasom: 44 pecrioHaeHTa B Bo3pacte 10 25 et (81%);
10 pecnioHAeHTOB B Bo3pacTe cTapie 25 et (19%) (puc. 2). Borpocsl ObUIM 3agaHbI

' Shechi pinpai zhongguo xinnian guanggao beipi xiang guipian waimei bu liaojie zhongguo wenhua
2019 [HoBoronHsis pekjiama JIlOKCOBOTO OpeHia MoABepriiach KpUTHKE B KauecTBe (huibMa yxkacoB. MHO-
ctpanable CMU: HemoHnnMmaHue Kutaiickoit KyabTypsl| / Canhao Xiaoxi. URL: https://baijiahao.baidu.
com/s?id=1622322652000718758 &wfr=spider&for=pc. (Ha kuraiicKoMm sI3bIKE.)

2 Burberry xinxi hesui weidianyin «xinchun you ni» 2021 [HoBorogHumii KopoTKOMeTPaXXHbIiA (PUIbM
Burberry «BecHa HaunHaetcs ¢ 1ebs»| / QQ.com. URL: https://v.qq.com/x/cover/mzc00200uas8oj4/
w0035wqh955.html. (Ha xuTaiickom si3bIKe.)

3 Xinchun you ni, Burberry dai ni xunchun pinxin 2021 [BecHa HaunHaetcst ¢ Te6st, Burberry npuriariaer
Tebs1 Ha ioucky BeceHHel nymn| / Fengmian Xinwen. URL: https://www.sohu.com/a/450438921 120952561.
(Ha xuraiickoM si3bIKe.)

4 Aiyu liliang zai Burberry xinxi hesui weidianying «xinchun you ni» zhong tanxun rensheng ganwu 2021
[JTro60Bb 1 3Heprust. MccrenyiiTe 4yBcTBa B HOBOTOIHEM KOPOTKOMeTpaxkHOM ¢duiibMe Burberry «BecHa
HauMHaeTcs ¢ Tebsi»| / Fengmian Xinwen. URL: https://baijiahao.baidu.com/s?id=169138503920555668
0&wfr=spider&for=pc. (Ha kuraiickoM si3bIKe.)
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Ha KUTalCKOM sI3bIKe. TakKe OTMETUM, UTO CPEIU OMPOIICHHBIX 54% — yyanuecs,
33% — paboraroue, 13% — ogHOBpeMeHHO yuarcs 1 paboratot (puc. 3). U3 Hux 61%
CIIeISIT 32 UHOCTpaHHBIMU OpeHnamu u 39% He caeast (puc. 4).

1,85%

16,67%

81,48%

m(8~25% m25~44% 1 44~60%
Puc. 2. BospacTHoii cocTaB pecnonaenToB (Kut. 15 145 #%
12,96%

53,70%
33,33%

e m RRER I TR

Puc. 3. Craryc pecnonnentos (Kut. & /&)

38,89%

61,11%

=
i e

Puc. 4. VnTepec K HHOCTpaHHBIM OperaaM (KAT. {52 75 LA E R CEE M)

B 1enom mopTpeT pecnoHAeHTa MOXHO 0XapaKTepHU30BaTh CIEIYIOIINM 00pa30oM:
3TO IIPEICTaBUTEIb MOJIOAOTO IIOKOJICHUS KUTANIIEB, TPEUMYIIECTBEHHO O0YJaIOIIXCSI
Y IIPOSIBJISIIONIMX MHTEpeC K OpeHIaM KJlacca «JII0KC». Bormpockl aHKeTUpOBaHUs ObLIU
HaIlpaBJIeHbI HA OLIEHKY TOTOBHOCTH PECIIOHAEHTOB PaCCMOTPETh MOKYIIKY TOBapa WM
YCIIyTH MHOCTPAHHOTO OpeH Ia IMPY HAJIMYMU OIIMOOK B MHTEPIIPETALIMA TPATULINOH-
HBIX LIeHHOCcTel. Kpome Toro, pecrnoHaeHTaM ObLI0 MPeaoXeHO MpoaHaaIu3upoBaTh
KOHKPETHBIH clTydail — peKJIaMHYI0 KamIlaHuIo Burberry, olieHMBass KOppeKTHOCTh MH-
TepIIpeTalny TPAIUIIMOHHBIX IIEHHOCTEM, TAKMX KaK KaTeTOPHSI «CUaCThe» B KOHTEKCTE
ITpaznHuka BecHbl. BaxkHbIiT aclIeKT aHKEThI — BbISIBIEHUE MHEHMUSI O TOM, BIIMSIET JIN
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rpaMOTHAas UHTePIPETALUs LICHHOCTEM Ha YCIEITHOCTL MHOCTPAHHOTO OpeHIa Ha K-
TallcCKOM pbIHKe. Pe3ynbTaThl orpoca npeAacTaBiaeHbl B Tada. 1—3.

Tabnuna 1

Pacnpenenenue orBeToB Ha Bonpoc «Ctamm 0b1 Bel paccMaTpuBaTh NOKyNKy
TOBapa,/MpHOOPeTeHHEe YCIYITH HHOCTPAHHOTO OpeH/Ia, ec/ii Obl ObLIa 0YEBHUIHOI OIMOKA
B MHTEPNPETAIMH TPAIMIMOHHBIX HenHocTeit Kuran? (kur. 054N E 5 AL o 5 4% S5 018 W8 AR 1 7 Tl
W AR R AT, SR S I A ] it R T il e )

Ha (kum. 72&)

Her (kum. 73)

17%

83%

9 pecrioHJIeHTOB

45 pecroHIeHTOB

AHaIM3MpPYs OTBETHI Ha TaHHBII BOIIPOC aHKEThI, MOXKHO CIEJIaTh CJIEAYIOIINE BEIBOIbI:
7151 OOJIBLIIMHCTBA OITPOIICHHBIX OIIMOKA B MHTEPIPETALIMU TPAAULIMOHHBIX IIEHHOCTEM
Kwurast siBisteTcs 3HaUMTEeIbHBIM (haKTOPOM, MEIIAFOIIMM PACCMOTPEHIIO TIOKYITKK TOBAPOB
WX yCIIYT THOCTPAaHHOTO OpeH Ia, YTO ITOMIePKUBACT BaXKHOCTD KYJIBTYPHOM aganTallii
WHOCTPaHHbIX OPEHIOB, MOCKOJIbKY J1axKe HEOOJIbIIME OLLIMOKM B UHTEPIPETALIMK MOTYT
MOBJIMSTH HA BOCTIPUSITHE TOBapoB win yciayr. Eciu oopatutses kK Mmoaenu « The Hartman
Value Profile», To oueBUAHO, YTO HEYAOBIETBOPEHHbIN HA CTAAUN SMOLIMOHATLHOTO 13-
MepeHus (E) kutaiickuii motpedurtesb He OyAeT MPOABUTaThCS Jalblle K MTPAaKTUYECKOMY
nsMmepeHuio (P) — cooTBeTcTBEHHO He OyIeT paccMaTpyUBaTh MOKYIIKY.

Ta6nuua 2

Pacnpenesenue orBeToB Ha Bonpoc «Ha nannoii ororpaduu npeacrasieH
CHUMOK U3 pekjamuoii Kamnanuu Burberry K IIpa3nuuky BecHbl, KoTOpbIii noaBepresi KpUTHKE €O CTOPOHDI
KHTaiicKoro odmecTsa. KoppekTHa Jiu HHTepnpeTanus TpaAuMOHHBIX HeHHocTeill KuTas Ha cHuMKe
(B YACTHOCTH, NOHATHE «CYACTLs» B KOHTeKkcTe IIpasannka Becnbn)? (kur. X 5K B F E A B A FIFE T
FEAL . XA EARZ B T E N AR E A G E R RS IR 2 R
XA AT MR »

Ha (kum. 72&)

Her (kum. %5

30%

70%

15 pecrnoHIeHTOB

39 pecIioHIEHTOB

JaHHBII BOITpoc ObLIT HalleJIeH Ha MOATBEPKAeHEe/OIPOBEPKEHNE AaHATMTUYECKIX
BBIBOJIOB, MPEJACTABICHHbBIX B HAUaJIbHOI YaCTH CTaThbM, HA OCHOBE peajbHbIX MHEHU I
OIPOIICHHOM ayauTopun. PecionaeHTaM ObLIO TIPEAIOXEeHO MPOAHAIM3UPOBATh 13-
BecTHbIN Keiic Burberry 2019 r., KoTopblii paHee ObUT HOABEPIHYT aBTOPAMM IETATbHOMY
paccMoTpeHuto. PecrmoHaeHTaM Takxke ObLTa IIpeaocTaBIeHa 111 OLeHKU poTorpadust
M3 PeKJIAMHOM KaMIIaHUU, U Pe3yJIbTaThl IOKA3aJI1, YTO OOJBIIMHCTBO U3 HUX TAKXKE
MPUILJIA K BBIBOLY O HAIMYMK HEKOPPEKTHOI MHTEPIPETALIMU TPAIUIIMOHHbIX LIEH-
Hocteli KuTast B JaHHOM KOHTEKCTE, YTO YCUIMBAET IIPEICTABIICHHEIC B CTaThe apry-
MEHTHI O 3HAYMMOCTH IIPaBUJILHOTO BOCIIPUSITHS 1 aJallTallii MTHOCTPAHHBIX OPeHIOB
K KYJIbTYPHBIM OCOOCHHOCTSIM KUTalCKOTO PhIHKA.

Tabauna 3

Pacnpenenenue orBeToB Ha Bonpoc «I1o Bamemy MHeHHI0, 32aBUCHT JIM yCTieX HHOCTPAHHOTO OpeHa
Ha pbiHKe Kutas o noHMMaHus 4, COOTBETCTBEHHO, TPAMOTHOrO BHEPEHNS UM TPATUIMOHHDBIX IEHHOCTEN?

(. X RER YL, 37y A R R 75 5 A OGS e [ A S UL REAT DR 2 )

Na (kum. %) Her (kum. 75)
74% 26%
40 pecroH/IeHTOB 14 pecrioHIeHTOB
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ITonyyeHHble pe3yJibTaThl MO3BOJSIIOT TJIYyOXKe MOHSITh, HACKOJbKO 3((PEeKTUBHBI
YCUJIMS KOMIaHUM 1o afanTaluy K MeCTHOM KyJIbType U HACKOJIbKO OHU YYUTHIBAIOT
MIPEINOYTeHNSI 1 MHEHUS KUTAliCKOM ayTIUTOPUU B CBOMX CTPATETUSIX IIPOABUKEHUSI.
OcHoBBIBasICh Ha pe3yJibTaTax ollpoca, aHaIM3a KeicoB, MOAKPEILUIEHHbIX JTaHHBIMU
KOHTEHT-aHaJIM3a KUTalCKNX MeaIraIIaT(opmM, MOXKHO TOBOPUTH O BEHICOKOM CTeTIEeH!
3HAYMMOCTU COOTBETCTBUSI MHTEPIIpEeTallUU LIECHHOCTEe! KUTACKON KyAbTyphl TIpU
MIPOJBIMKEHUHM OpeHIa Ha MECTHOM PBIHKE, UTO JOKa3bIBaeT BaXXHOCTh HMCCJIEI0OBA-
HUS aKCHUOJIOTMYECKOTO AUCKYpca U BCTpaMBaHMS €T0 B CTpaTernyeckue MpakTUuKu
KOMIIAHUM.

Jakimouenue

Kaxxaplii ppIHOK 00J1aaeT CBOEI YHUKAIbHOU crieliMduKoii, B cirydae ¢ Kutaem oHa
Hepa3pbIBHO CBSI3aHA C TPAIUIIMOHHON KYJIBTypOii. DTOT aCIeKT CTAHOBUTCS 3HAYUMBIM
IIPY TIPOABIKEHUN MHOCTPAHHBIX OPEHIIOB HAa KMTAMCKOM PBIHKE, TAe KOPPEKTHasI
MHTePIpeTans IIEeHHOCTHBIX OCHOB B CTpaTerny MapKeTHUHIA CTAHOBUTCSI KpaiiHe
HeoOxonumoi. Kutalickuii motpeduresb mposiBisieT 0co00e BHUMaHUE K MOIX0AaM
KOMIIAaHUM B BCTpaMBaHMU KYJIbTYPHBIX LIEHHOCTEN B IIPEAOCTABIISIEMbIC TIPOAYKTHI.
B aTOM KOHTEKCTE MEXXIyHapOAHbIE KOMITAHWU JOJIKHBI YAESITh BHUMaHUE HE TOJIbKO
MMPaKTUIECKUM XapaKTepUCTUKAaM TOBapa, pacCMaTpUBaeMbIM KaK OTHA 13 COCTABIIS-
IOIIMX €T0 LIEHHOCTH, HO U KYJIbTYPHBIM LIEHHOCTSIM, BXOISIIIUM B KYJIBTYpPHOE TI0JIe
norpedureneii. CiiemoBaTe/bHO, BHEAPEHNE aKCUOJOTMYECKUX IPAKTUK B CTPATeTUN
MPOABMKEHUSI MHOCTPAHHBIX OPEHI0B OKa3bIBAETCSI HEMAJOBAXKHBIM aCTIEKTOM ISt
CHIDKEHUS pPUCKOB UX ACSITeIbHOCTU Ha KUTAliCKOM PBHIHKE.

Kputnueckuii ananus keiicoB Burberry 3a mocieaHue msTh JIeT BbISIBJSET HE TOJIb-
KO OOIIIYIO aHAJIOTUIO B KOHTEKCTE IIPUOPUTETHBIX IIEHHOCTEH, HO 1 TTI0KA3bIBaeT, YTO
KJTIOYEBBIM 3JIEMEHTOM ITpH (DOPMUPOBAHUHN CTPATETUH ITPOIBKEHUS Ha phIHKe KnTast
BBICTYIIAET CTPEMJICHUE YIOBJIETBOPUTH SIMOIIMOHaIbHOe n3Mepernue (E), mpemie-
CTBYyIOIIIEe€ MePEXO/1y MOTPEOUTEIIs KO BTOPOMY U3MepeHuIo B uepapxuu «The Hartman
Value Profile» — mpaktnyeckomy (P). OTcyTcTBUE YIOBIETBOPESHUS SMOIIMOHATBHBIX
MMOTpeOHOCTE MOXET IIPUBECTH K KPUTHUKE CO CTOPOHKI 00IIeCTBa 1 OOBUHEHUSIM
B HeaJIeKBaTHOM BOCIIPUSITUH KYJIBTYPHBIX OCOOEHHOCTEH CTpaHbl. AKIIEHTUPOBAHUE
BHMMAaHUS Ha SMOIIMOHAJIBHBIX aCIIEKTaX CTAHOBUTCS CTPATETMYECKM BaXKHBIM 3JIe-
MEHTOM B KOHTEKCTE B3aMMOAECHCTBUS C KUTAMCKIUM PHIHKOM, TPEOYIOIIMM ITTyOOKOTO
IMOHUMAaHUs KYJIBTYPHBIX Y IEHHOCTHBIX IIPEATIOYTEHUI TTOTPEOUTEIEIA.

Ha ocHoBe aHanm3a Keiic-CTanu, pe3yIbTaToOB IIPOBEACHHOTO OIIPOca, ITOAKPETIICH -
HOTO JaHHBIMU KUTaWCKUX MeauaraaT@opm, moarBepkacHa HeoOXOAMMOCTb B UC-
I10JIb30BAaHMUM aKCUOJIOTUYECKUX IMPAKTUK IIPU IIPOIBMKEHNY MHOCTPAaHHBIX OpEHIOB
Ha KuTalickoM pbiHKe. [IprMeHeHue T.H. akcuojorndeckoi monenu «The Hartman
Value Profile» mpu peann3aniny MapKeTHUHTOBBIX CTPATETU TTO3BOJISIET MTHOCTPAHHBIM
KOMITaHUSIM He TOJIbKO 3aBOEBaTh JIOBEpUE KUTalCKOTo MOTpeOuTesiss, HO U JOCTUYD
9KOHOMMYECKHUX BBITOJl Ha OMHOM M3 KPYIHEHIINX MAPOBBIX PHIHKOB. B KOHTEeKCTE
aHaJIM3a MOJIOXKUTEILHOIO ¥ OTPULIATEIBHOTO OIIbITa IIPUMEHEHMS ITOTO0HBIX IIPAKTUK
BbIAeIeH OputaHckuit opena Burberry. Ero keiicbl 1eMOHCTPUPYIOT, YTO KOPPEKTHASI
1 TpaMOTHAsI MHTETpaLMsI IEHHOCTEM, COOTBETCTBYIOIINX OXUAAHUSM U IPEIIOUTe-
HUSIM KMTalCKUX ITOTpeOUTEIei, He TOJIBKO 00eCIIeYnBacT ITO3UTUBHOE BOCIIPUSTHIC
OpeHaa, HO TakKe CITOCOOCTBYET 9KOHOMUUYECKOMY yCreXy Ha JaHHOM PbIHKE. AK-
CHOJIOTMYECKME MPAKTUKN B JTAaHHOM KOHTEKCTE CTAHOBATCS KIIIOUEBBIM (haKTOPOM
B (hopMUPOBaHUY TTOJOXKUTEIBHOTO U CTAOMIBLHOIO MMUIXA HA KUTACKOM PBbIHKE
JIJIsT 3apyOesKHBIX OPEHI0B.
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